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PIAZZAITALIA:
LEVERAGE
DRIVE-TO-STORE
TO INCREASE TRAFFIC
AND PERFORMANCE
OF NEW STORES
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CASESTUDY PAZAITALIA

STOREIS. NEW OPENING 1

Main Challenge PIAZATALIA

Measuring the effect of Drive-to-Store digital
activities on sales in two new Piazza Italia stores.

In Store performance

<
= How To
< The creation of a media plan that included different VENLE, SRInIStone EateUrato nistareloiy
E types of campaigns located in the vicinity of the stores, in TalBst 21,088 a0
T addition to the creation of a unique coupon to be Target 2 2012% 22,008
o redeemed at the stores checkout within the first 14 days :a'ge‘j ‘2;‘;;: 1:?3:
o of opening, and finally the insertion of UTM for L . :
. . Target 5 26.76% 5.84%
o widespread tracking.
(%2}
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Key Wins
Creativity. CRin store Fatturato in store % v
. 20% of those who downloaded the coupon Creativita 2 21.44% 69.23%
made a purchase in-store, generating a Creativitd 1 2R 19.89%
turnover that led to a ROAS »6x in the Ereatyitas 2 ssk

Drive-to-Store activity
. Generation of new customers: 95% of those
who redeemed the coupon in-store had never 5% existing clients
purchased from Piazza Italia*
. Obtaining data-driven insights on all the
parameters tracked that can be used as key
learning for the next Drive-to-Store activities.

95%

new clients

(* from registered / logged in)
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The present document, in its entirety, as well as all the material contained therein or related to it, including logos and trademarks related to the services offered by Storeis S.r.l. (the "Company”)
and the corresponding graphic elements and images, constitute the intellectual and industrial property of the Company and are protected by law (the "Materials”) and must be considered
strictly proprietary and confidential. All data and information concerning projects, technical and organizational development plans, security infrastructure, information regarding locations and
operational points, customers, employees, and business plans of the Company, as indicated in this document (the "Confidential Information”), must be considered strictly proprietary and
confidential. Reproduction, any use in any manner, and the total or partial transfer by any means of the Materials and Confidential Information, as well as the extraction and reuse of all or part
thereof or their content, are prohibited without prior written authorization from the Company. Those who wish to use the Materials and Confidential Information may request a license for use

from the Company to regulate the terms of use.
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