
a different story

FROM FASHION 
WEEK TO BRAND 

AFFINITY: HOW TO 
STRENGTHEN

BRAND IMAGE
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Main Challenge
The collaboration between Moschino and Storeis, which began in 2024, 
aims to strengthen upper funnel activities to increase brand awareness, 
consideration and visibility. The goal is to increase brand recognition and 
qualified traffic to the site.

How To
The strategy focused on several activities, including:

● Awareness campaigns to keep Moschino top of mind with the target 
audience, combined with ongoing consideration campaigns to 
ensure consistent traffic volumes

● Use of diversified ADV formats to maximize reach and engagement 
of activities

● Ongoing performance monitoring and optimization to ensure 
campaign effectiveness and gather strategic brand insights

● Brand Lift Study on Meta to assess evolution of brand perception

Key Wins
The Brand Lift Study showed a meaningful improvement in brand perception, 
with an increase in positive responses and a decrease in negative responses 
compared to the 2023 results. Specifically:

● +17% improvement in brand perception
● +25% improvement in consideration of Moschino as an iconic brand
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“What do you think about Moschino?”

“Do you think that Moschino is a trendsetter?”

-41%

+17%

-38%

+25%

CASE STUDY | MOSCHINO
From Fashion Week to Brand Affinity: how to 
strengthen brand image



WANT TO 
LEARN MORE?
LET’S TALK :)

via Carlo Leoni, 7 
35139 Padova (Italy)

(+39) 049 738 6284

info@store.is 

store.is

The present document, in its entirety, as well as all the material contained therein or related to it, including logos and trademarks related to the services offered by Storeis S.r.l. (the "Company") 
and the corresponding graphic elements and images, constitute the intellectual and industrial property of the Company and are protected by law (the "Materials") and must be considered 
strictly proprietary and confidential. All data and information concerning projects, technical and organizational development plans, security infrastructure, information regarding locations and 
operational points, customers, employees, and business plans of the Company, as indicated in this document (the "Confidential Information"), must be considered strictly proprietary and 
confidential. Reproduction, any use in any manner, and the total or partial transfer by any means of the Materials and Confidential Information, as well as the extraction and reuse of all or part 
thereof or their content, are prohibited without prior written authorization from the Company. Those who wish to use the Materials and Confidential Information may request a license for use 
from the Company to regulate the terms of use.

SUBSCRIBE TO OUR NEWSLETTER

https://www.store.is/it/clienti/?utm_source=companyprofile&utm_medium=cprof&utm_campaign=220503_STO_[PDF_PDF_ALL_IT]_CompanyProfileNetComm_sto_net
https://www.store.is/en/newsletter/?utm_source=CompanyProfileEN&utm_medium=PDF&utm_campaign=CompanyProfile2022&utm_content=CompanyProfile

