GUIDING A SPORTS
BRAND INTO THE
FASHION INDUSTRY
WITH A DIGITAL
ADVERTISING
STRATEGY
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Main Challenge

To mark its 70th anniversary, Colnago embarked on a strategic [~
evolution, expanding into the fashion luxury industry. The goal

was to reinforce its premium brand positioning beyond cycling &
and establish itself as a reference in the luxury landscape.

HowTo From planning to delivery

After a full-funnel budget planning and a precise definition o~
of Buyer Personas, a Digital Media Plan was structured,
combining inspirational content for the awareness phase
with ecommerce-focused content to drive consideration
and conversion.
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Key Wins

. +22% Video View Rate compared to previous video campaigns
on the brand’s core products

° +33% CTR on Meta ads from international markets versus Italy

. +21% CTR from prospecting audiences compared to retargeting
Colnago’s community

. 2x Revenue from the on-bike apparel category compared to
the previous period
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The present document, in its entirety, as well as all the material contained therein or related to it, including logos and trademarks related to the services offered by Storeis S.r.l. (the "Company”)
and the corresponding graphic elements and images, constitute the intellectual and industrial property of the Company and are protected by law (the "Materials”) and must be considered
strictly proprietary and confidential. All data and information concerning projects, technical and organizational development plans, security infrastructure, information regarding locations and
operational points, customers, employees, and business plans of the Company, as indicated in this document (the "Confidential Information”), must be considered strictly proprietary and
confidential. Reproduction, any use in any manner, and the total or partial transfer by any means of the Materials and Confidential Information, as well as the extraction and reuse of all or part
thereof or their content, are prohibited without prior written authorization from the Company. Those who wish to use the Materials and Confidential Information may request a license for use

from the Company to regulate the terms of use.
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