
a different story

[ COMFORT ZONE ]:
OPTIMISING

CREATIVE ASSETS TO 
MAXIMIZE BRAND 

AWARENESS
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Focus Science

Comfort Zone planned to launch a brand awareness campaign, but 
the video they had didn’t align with Meta’s key best practices. To 
address this, they turned to us for content strategy support to refine 
and optimize the material.

After analyzing the content, we suggested creating two 15-second 
mini videos from the original 30-second video, focusing on the two 
key messages: the emphasis on science and the focus on 
natural-origin products. We developed an operational document 
outlining all the necessary cuts and edits to produce these two 
videos. The campaign was then launched with an A/B test to 
determine which key message resonated most with Comfort 
Zone's audience.

Thanks to this analysis, we were able to create two pieces of content 
perfectly suited for brand awareness on Meta. Additionally, the A/B test 
revealed that [ comfort zone ]'s audience resonated much more with 
the science-focused content, achieving higher impressions and reach 
at a significantly lower cost.

Focus Nature

FOCUS SCIENCE VIDEO 
RESULTS:

+91%
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-57%
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CASE STUDY | [ COMFORT ZONE ]
Optimising creative assets to 
maximize brand awareness

https://docs.google.com/file/d/1ZoXzBuPGhws3BT1-x0hb_qj1j9oPOzdr/preview


WANT TO
LEARN 
MORE?
LET’S TALK :)

via Carlo Leoni, 7 
35139 Padova (Italy)

(+39) 049 738 6284

info@store.is 

store.is

The present document, in its entirety, as well as all the material contained therein or related to it, including logos and trademarks related to the services offered by Storeis S.r.l. (the "Company") 
and the corresponding graphic elements and images, constitute the intellectual and industrial property of the Company and are protected by law (the "Materials") and must be considered 
strictly proprietary and confidential. All data and information concerning projects, technical and organizational development plans, security infrastructure, information regarding locations and 
operational points, customers, employees, and business plans of the Company, as indicated in this document (the "Confidential Information"), must be considered strictly proprietary and 
confidential. Reproduction, any use in any manner, and the total or partial transfer by any means of the Materials and Confidential Information, as well as the extraction and reuse of all or part 
thereof or their content, are prohibited without prior written authorization from the Company. Those who wish to use the Materials and Confidential Information may request a license for use 
from the Company to regulate the terms of use.

SUBSCRIBE TO OUR NEWSLETTER

https://www.store.is/it/clienti/?utm_source=companyprofile&utm_medium=cprof&utm_campaign=220503_STO_[PDF_PDF_ALL_IT]_CompanyProfileNetComm_sto_net
https://www.store.is/en/newsletter/?utm_source=CompanyProfileEN&utm_medium=PDF&utm_campaign=CompanyProfile2022&utm_content=CompanyProfile

