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Optimising creative assets to
maximize brand awareness

Main Challenge

Comfort Zone planned to launch a brand awareness campaign, but
the video they had didn’t align with Meta’s key best practices. To
address this, they turned to us for content strategy support to refine
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E and optimize the material.
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perfectly suited for brand awareness on Meta. Additionally, the A/B test Reac
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CPM
2 &SCOPRIDIPIU ©SCOPRI DI PIU |

Source: Meta Business Manager


https://docs.google.com/file/d/1ZoXzBuPGhws3BT1-x0hb_qj1j9oPOzdr/preview
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